EiE NG -

HXR Consulting - Insi .

LE &R
20255F—

Consumer Trends Report Series — Q

2025%11H

e - _— \ EAEH

“XN CONSULTING



HhE N

HXN CONSULTING

2

Tiilt

EENEEEATERENTIAMRIG, B2016FMIILK, IRERMTIAMRIU, FHRATHAHMAE BIELER
ITHEFAAN, BIFEmRE&EE W EIGNE600+HEm, LUREIEFEM eIl BB RR

9K, (RIEXTHBIZ15, 000N H B MAERCEAIMENNR T 7 Rk L ARWENTSIEER, HENSEHRENATRIFESH
FRURZIEER, LEASOFEESLAOFEREST L. HENTIMRER. AEEFKFLEEK,. THEFHEE
KBRS, EEMEEE TG M ARRR K,

20255 EH 4, EXfHENHNIRESHEEENTN, EEANSRLT (F52025: HEEERIRE) . §&
B Z AR SRIE S, BRSO ARES. TFEELEREFITATE, ATISS5HERBENE
1EX I SRAMTRYEERIES], BNJ1BE2025F HiAsEHl.

©2025.11 HXREE(E A& 1) www. hxrcon. com 2



‘ b= LA &R
gi -r—‘[;Anlﬁj

HXN CONSULTING

SINdLINOJD

©2025.11 HXR&E(E N5 www. hxrcon. com



b BT BolHBRBHER26-355 &it, (RFPIEME SRS

|=| 26-35% ABf&EE38%, LIS 553%, REZHERME
=] #F—ZWHAPStERS31% TiaRSEHTETF
=] 5-8ATTYINEHAL34%, REEHEEN, IHFPFERANEES

B

v BERUAREN

TGRS 26-35% LHERHE, FFAMAETROZRAEWHES, FIAMZEEMEETABEMmE.
v LR SRIE R

ERABTEMNAIR (200-40070) , BUH—SHHRERS, RADHSEE,

©2025.11 HXREEFE N &1 www. hxrcon. com 4



BbEM2: HBEUBERE, BRIFhESETSES HEAE

=l MIFERUERAE, BA—RM2-IRGLEEH60%, BRAEEZERES
|=| FEREFESAE2-4AT4-6L, HEEEI1T65%, RIPPESEIRETEER
1= Z=5MERBETFEEE38% T, REBRE N EBRZITANAEN

B
v SR aRINRE IR
FEPEFE. SHRNSSERSR, BERER. 2R, BEREREMEZHRE
v ZARPERSBIRE
HRUMEMERRSRIE, BOAERZMEER, BEAFHEENSNEE

©2025.11 HXRE(E N &8 www. hxrcon. com 5



L EM3: L ERBEETFIHFRER, HZEBEXH gttt

1=| HEFEHEREF28%. L3 HEMR22%, FAIREF19%ESIAM, & LMt EBE i
=] WMEEEDEE/RIENS RER27%, #HZL15%5ES, BEEERZD
=] WMEPAXBERTESZERE L8, ELFEAKRERNEEZID534%

B

v IEHFEREA

MATERE T ML EAR Hil, FIRAKOLAAAERAREFmEBRFEEE.
v MRUREEHRRE

REIH., EXMERGKREMERKIENS, BROBE, BEHZ S ZRENESLIREK.

©2025.11 HXRE(E N &8 www. hxrcon. com 6



A1 TENE B

HhE N

HXN CONSULTING

BoliZig: BRSHMEEIRSIERFERREK

1. FEanlm
v FFRERKRESKER~

v R ESE2-LIERIZIT

v EtHim
© e

v MRAEXREEASERERE

3. IR%EiR
v BB SRS IR IR

v fn5RE REZ AR B AT A M 5E

©2025.11 HXRE(E N5

www. hxrcon. com



‘ b= LA &R
gi -r—‘[;AnlﬁJ

HXN CONSULTING

2.1 #f5UEER
2.2 WiIHMR
2.3 mhgER
2.4 Mi&IEE
2.5 qaZRIA

SINdLINOJD

©2025.11 HXR&E(E N5 www. hxrcon. com



R : H5iEA

i N5

HXN CONSULTING

1. ARAR

Research Contents

2, PARITR

Research Ob ject

3. MIxF=*

Research Method

o Flth 2025F—~=FEZRXHE. =&, HEINHFER;

o ME BEEZTEES CRI0 HiFEHE;

- A8 MR EHIARRINM T MIEE SHEET G, MENE;
o ot RIRRE, EEHIZEESEHEEEK.

o WIENRAXRE. ®E. BHE=K% Ve EHEE R

hR. JESH. Ham;

- JHBREAEXE. RAR. BETaERINEEITA;
. fESRThIARYER KL EHEREE

o WRSHTE - WEAEEXME, R, HELEWHERIRE, &

RS TESEAR, HEIFAmEHER. HESGLE, CRI10
FRIBERR, BUOTHIIAE,. mEsSngEL

o WHESHE - MHEAEIRG TEFalERmeEHEKE, U

K E S SESMmhEtHE R

©2025.11 HXRIE{E A58

www. hxrcon. com 9



REGE BHETHE F

ERdb e

EEAEE

HXN CONSULTING

& NREMNEE, RAHELUS. M2t (HEE37%) G, RIE3. 82T (27%) , #E3. 62w (26%) . HARAM3. M5, MBRILED, EFHAREMAREMRSE; £

EQIIRLL TN ig42%, FTXEREIREXE

& FEEET/RAHERN4. 82T, 02EES5 1127, Q3PEZE4. 4ZTT. MSIKIEEO. 42Z27T, MIBXKZEO. 191Z27T, REFTMEHBEREFP, ERFRERFERM

1’t o

1000
900
800
700
600
500
400
300
200
100

538

113

198

M1

2025F—~=FEIEmmAL HEENERE (BA T

M32

g mRER nEE

" 133
100
133
100 123 100
10
100 123 100 133
M7 m8 m10 m11

©2025.11 HXRIE{E A58

www. hxrcon. com



YESRTH AR 7L +

A ity 28 ) /= 0

i

EEAEE

HXN CONSULTING

® NNMEXEERE, ERmEETMAERRSTUL. 91-238THhim

31.1%, ETrmEZEMNTRASRBNEEN. Kinhis (B5T) #HE &EE34. 2%BHHERRG. 2%, FEMNBEXE

¢ AEHMHENHE R HBRMELIEATEE, M-MHAE, <B5TIRMNFMmIEE GEEM27. 7% H F41. 2%; [EHA91-238 T H i F- T EE A 35. 4%f& F26. 0%, X FRAASEZ:

EMBERERI, TIATREANUNREMR. BUAL~RES, BUPSH~HRERLLURFAEMEROI.

2025F—~=FEFIERLZE E RN R ESE B
migEAE "EESMAH

30.1%

<25

(AL

49.7%

||||| 45.3%

25-60
(AL

24.1%

14.4% I

60-100
(&M

21.5%

5.8%

>100
(&ML

202501

Meimgk LINBX - B
m<25 m25-60 m60-100 = >100

202502

T oUk46. 1REHE R, RALEFXE; >238TEini & RIFEMNO. 1%, BHEEH LA

202503

©2025.11 HXR&E(E N5

www. hxrcon. com



= s o 1 A5
%%ﬁ I:I:I I—.Illﬂ'ﬁ_E-g *—I':zﬁi j&L:Il HXN CONSULTIING

& NNEXIENE, REMBESZHIUN-238ThEim~mAEN (KI5, 9%, #13568.7%) , MEFEZXEHHEIIE (31.0%-30. 7%) . XRMXIE. #5ZH
FPERFREAER, REMNBZLNIET, FEXTMHMUSKUAELUEARRER. KNEXE (K355T) SELERMEIK (RIE1.5% TEI.9% #EF1.2% , R
BEERBRRE. HE&bEminESEY, TUEFRSEENER, BN~ RARAEIKREMNES, EIUEHIETERHHENK .

& Bl EEI1-238TIX B HELIA68. 7%, BEST XM (45.9%) FImEAE (31.0%) , ErRENZEFHERESHESPEiRTREE. TAERLEENTREH, B
EiniEEIEE g AR A iEFa.

2025F—~=FE LRI RNBXEHEESE
BN mRZR REE
55.1%

46.0%
41.1%

40.4%  4g 0o
22.7%
129%  11.9%

16. 9%
B e

<25 25-60 60-100 >100
(RN (AL (&ML (S

©2025.11 HXRE{E N &6 www. hxrcon. com



YEsRh IS N E S IHRRERESEI gttt

& MNNIBXBILEE, 91-238TTINI& iy 2 49, 2%, $HEFIGEL45. 9%, 2RO RakXE; >238TTEMNAIE= 10, 1B EE HELik41. 9%, B rmBHEMEe
EAITAN I EE, EXFTEENERSRAERMKIL. BEHEESHET, RN (K357L) HEEMMIAYS. 0%FZEN9HI19. 0%, KAREZEPEHEE, AIREMMEE(R

ASP5 [ELEUTNIEL
& NIZHERE ST 91-2387t5>238 A ITHHESN HELIA87. 8%, 1BiH= HELN59. 3%, REATIAKRBSN = MIEE, FIFMHROISEFEX, EISN5EFim =

BB LT EEN .

2025F—~=FFXE T EERFRNMBXEHEHES KT ErERNBXE-tHED R
migE bt =EEM A m <25 m 25-60 = 60-100 >100
41.1% 40.4% 40.3%
23.6% 21.9%
14.3% 12.9%
<25 25-60 60-100 >100 202501 202502 202503
RN (RN (FPEMN L) (&ML

©2025.11 HXRE{E N &6 www. hxrcon. com



16 (= IR 3

ff\ Vg — _— A == ﬂ-{;Alﬂlﬂ
1& I%éil% I::I %*u;li]gi -e-:l:w-ﬁ'ﬁﬁu% HXN CONSULTING
& NN B ERBE, KNAL (K357T) HBHLEL46. 7% B ES HELN11. 9%, FRZXEZRBENK. B REFEREMAR; PN (91-2385TF1>238

T B HEH AR 7%, BREOLFIEKRIER, FXESEMN~HEAIR0MAIL.
& MIZFFLEAIT BT, 5-9NTXEHESLLS3. 0%, $HEHHLL26. 4%, BAMETEES, B2 FEHESTENXEXE; BAHETShETSHMF, B

RN = RIEEYT KT RESTEBEEF R, BIMBRAITH] SIEHHREE .

2025 —~=FE R A LRI RN EXEHEES RETEERNMEXE-HESH
miNE L Y S m<25 m 25-60 = 60-100 >100
46.0%
41.8% .8%
38.6% 11.8%
25.8%
18.3%
14.1%
11.9%
L]
<25 25-60 60-100 >100 202501 202502 202503
(RN LD (RN L) (RSN (&M

©2025.11 HXRE{E N &6 www. hxrcon. com



YEsREL T iET

5 = a5

i N5

HXN CONSULTING

& WX EIEHE, 91-238TTXEIEEE HEL68. 7%, $HEF HEL68. 7%, ERIFIEM BN OMES, Rt TBRE =9zl & MiE, >238T ik R E

Btb24. 0%ZiBiHE HEE8. 9%, ErREBRENTREEEENEFEE

& BEHENMER, 91-238TX B EN7IAZ|IE({ES6. 5%, MBS im/ ~mbtLEXFZ18. 0%, FIEESRTHAERIEX. MR TURIMER, >238TXB LI THE TTRK

RISHE R =<C5TTXIE/201E, Sin

R RIFRE B AL EYE.

20255 —~ZFEH T aFRA RN EXEEEES
mEEN wHEHERSE

55.1%
48.8%
16.9%
3.9%
I
<25 25-60
(RN (AR

22.7% 23:9%

60-100
(FREMAD

23.5%

5.3%

>100
(&M

m <25

202501

B EFatEmineXE-sHEaonm

m 25-60 =60-100

202502

FEERROIBEE S, 35-N TXERIER R GHEFGEL6. 1%/$82 HEE15. 2%) , BN KIZX )~ REHSIRA M nE, &

>100

202503

©2025.11 HXRIE{E A58

www. hxrcon. com



‘ b= LA &R
gi -r—ﬁ*n::ﬂ

HXN CONSULTING

w
—

W55 EA
EAfiE & K tisE =
3.3 HEEZEITASHREX

N

o

;’ E 3.4 ERIFRIFSERRE

— V o 3 5T 3.5 NEHBESTTER

= 3.6 MEBIRESTFEITA

;I) }% 3 iz 3.7 X EBERNEF A
3.9 MFHAWERKFK

©2025.11 HXREES A& www. hxrcon. com 16



e s EEAZE
‘ﬁ} ﬁl}ﬁﬂﬂ L:)I(T\I ;Nsuﬁwe

- AR YERIETRITA. IHERAR. IHERER;

1. ﬁﬁg.“tqu ?é', - Hlthr ﬁ%%’ﬁ&ﬁiﬁ\ 1@%&?%:_@1‘%@5[!@&\ XTER;
« Xt FTEREBINE. RERERITH ZFUE;

- 2R HBEEHEAT.

Research Contents

C RIS R
RSO - bR BT (% B % %) FHAT

Research 0Object ¢ %%%EH I‘Ii)\q:l"ff7ks|z (3_8Hi) AE$,
- REREHEXRWEERFE.
30,5 /0 HELESIRM
] NG JA. o = AN S 2
3. IR ?xi‘ﬁzlzi‘jz FEAM (FEHERE) , RPBEEEWH
Research Method ?ﬁﬁ&ﬂ?ﬂﬂ 2025'/6'59)%
HARYE N=1233

©2025.11 HXREE(E A &6 www. hxrcon. com 17



#E3 D1 KR

EEAEE

HXN CONSULTING

@ HpptiE#

20255 R EESRH IR A EfR

MR (%)
CIE TN #E N A
HA bt ez et

FRR (%)

m 185 LA

= 18-25%

= 26-35%
36-45%
46-55%
565 LAt

29% 29%

| |
I I
21% : :
I I 15%
I I
I I I 6%
I I
: : -
I
I

8-12/7c 12A7TALE

=2
-
Y|
dl
Nt
dl
i
|
dl

FEAR: YESRIT T IABRIRE AR EBN=1233, F20254E9 Bi@iT1e(5 N & 1B %A

FEAERBREA

=2 K

REHERFE

FRFFL

IREE/ABEERRE

KE

#irRR-Klamas (%)

I -

©2025.11 HXR&E(E N5

www. hxrcon. com

18



#E3 TRl

TN

if]

HXN CONSULTING

@ HpptiE#

Hm - SCEER#

20%
= GRWSE 15%
14%
= FREWE
=« BRWL
BEEWL
JLFARISE IEN#E 200948 dREERE
AN 2 E 2kg
(5009)

FEA: #TI#T I iR AR EN-#HE R 24, THyear#F#study_month#t BT L5 NS 1GAMKE

#ERRI— B )% T SEFE Fh A A #

13%
I 10%
c500g%& CEETEE

5kg

9%

2P

iR

7%
6%
3%
1.5kg fLE% BEx

3%

ddd{E#EE
100g

Ottyear# #month# HXRIE{E N &1

www. hxrcon. com

19



- i N5
#Eiﬁ%ﬁ# XN CONSULTING

@ HpptiE#

HERRE - LT S lEH HERRE- SRR L Be#

42%

mEAAEZE (507TLAT) mEMENEZE (50-1507T) W mERENEEE (150-3007T) BinAiEZE (3007ThAL)

#n - T LR B

32%
26%
21%
16%
“EE «BE = = FRAERRE  RREAZE  SREREE  SERES  HoEERE
B #T# T I AR AR EN=#E AR E#, THyear#F#study_month# BRI LE(E NS 1A IRE
Ofttyear# #month# HXRIE(E A& 1A www. hxrcon. com

20



#E TUbR A et

@ #pptIE X#
- iH R = HERER-FTER IR EF > T
19% PERS
) AR
14%
12% = FERERER

11%

$
8% . i; TR

6%
°% 5% 5%
4%
3%
I . 2% 2% i@ @GR

BRE R DRE S EZ@El N8R DRE ORMI/FINEEER/E Rk @358 R B BYem E
& = g R Bz BREKR ERTR FEem OEEH ZMEUE BkEE BEER 'R SRR

AR MRS ER

B #HTWH T T IR B AR EN=#E AR B4, THyear#fF#study_month#t BB LEE NS IFHRE
Ottyear# #month# HXREE(F A58 www. hxrcon. com 21




#E TUbR A et

@ HpptiE#

#ERER- T BT mIRiE#H #EREI- 3L 7 R e #

s [ 5% ravesizn I 25
wmre [ o et I 0%

e _ 15% saRtEE 1IN 5%
—— SEEETeEERE L 10%
HXERE D 8%
eyt I 10 crmoET I 7%
gzalers N 8% EEaRiTERS I 5%
ez L 7% ZEEaRsEn I 5%
ey BRI/ TRE I 5%

N > NN 0,
M #TW# T T A AR EN-#E AR E#, THyear#F#study_month# BIBIF IS NGB IRES BIMUB/ERFE l 4

Ottyear# #month# HXRE(E N E18 www. hxrcon. com

22



#E3 TRl

i N5

HXN CONSULTING

@ HpptiE#

WERIEN

FE IR
FEZREEE
R T
B (FB=iEnL)
FEED
ez (MERERSR)
EEAYEER (RIS 2ES)
EMERERNSEE M
ERYFReE= NI

#ERRA— = mh 2B R i #

AR #HTUH T IR EE A EN=#HE R EH, THyear#F#study_month# BB LERE NS BIFHRES

O©ttyear#t #month# HXREE(E AN &1

www. hxrcon. com 23



#E TUbR A et

@ HpptiE#

HERR - SEOC B K = # #ERRR- TG 3K 2 o [ R #

feFRmAk 22.1% EERXE 26.6%
ToAREG TR BR /AR BRI AIE 20.5% BERAESE 17.6%
REMSEE/OF I 12.4% IMESE 14.7%
MIESIE I 8.8% NMEAK I 0.5%
UMRELES/OIRFELAEF- e 8.0% CRAA(T e 7.8%
FmSEEYE (OK/FZ) em— 7.7% SERHEE I 6.9%
WSEEEE(EF] e 7.1% /R4 s 5.0%
(REHIEN/ATINE e 53% (EEEE W 438%
BRFRANR AR — 5.1% [RKE(E s 3.9%
BBE/KOLEE mam 3.0% FCERRIAUE e 2.9%
HA: #T# T iR B A EN-#E A B4, THyear#F#study month# BT HEIE NS IEEAMRKSE
Ottyeart #month#t HXRIESS A 1] www. hxrcon. com

24



— EEAEI
#24 TTHRE# EEASE

@ HpptiE#

HrRE-E R E A IEF R Hw Rl - RS R ) #

FigE, [WXRE

CREANME, 22% 12% AR, 9%

sy a5y W 245 153
n FEEEEE =UREEEET sPUSE o« FAEREE - REAREE BERZIFTZE, 15%
B #T# T I AR AR EN=#E AR E#, THyear#F#study_month# BRI LE(E NS 1A IRE
©ttyear# #month# HXRAE(E N Eif] www. hxrcon. com

25



- HhE N
#Eiﬁ%ﬂ# XN CONSULTING

@ #ppt IE3C#
— H
HERRE - R R SE E#
0
45% g
40%
35%
30%
25%
~
25% T
20%
15% =—
10% 5%
0, o N — s s s & 2
o MiEBUREI R~ FRIBRIEERRE an FUm T SRR =imm A A P FRKEAF
0%
30-357T 35-407T 40-457¢ 45-507% AHBRE /XN IEA B
B #HTW# T 7B AR EN=#E AR E#, THyear#F#study_month# BiBIZIE(E N EAIBEIR 1S E . HRARIFHIASH T # A FRAERL E M 18 (X B]
Ottyear# #month# HXRE(E N E18 www. hxrcon. com

26



#E8 I FRRn#

EEAEE

HXN CONSULTING

@ HpptiE#

#irRR- kS 1T %

aEHHEES— G
Z#

t— HEHHBREI A
24

#= HERGEREI=L
4

HEAR: #1TA# T IR A R EN-#FE R E=#, TH#year#tF#study_month# B ET 1L

HEREE- R SH IR B IRBIE E#

31%

24%

21%

13% 12%

ST MK B —RRIKHR B =E

wHE: K

BEANSIEBIRE

Ottyear#t #month# HXRIEE N Ei8)

www. hxrcon. com 27



#E TUbR A et

@ HpptiE#

HERRE-[E] E i & R4 HERRE - RS (U R B
misgsgeazn e [ 0%
Farereesnsst [N 25%

IMRER BT IAEE LY 175 20%

BRIRITRZ RS | JIESE At 15%

" REEWER (280%) " IREEWER (60%-79%)

" EEWER (40%-59%) - BIEEWE (20%-39%)
REEWER (<20%) RN ATERE

10%

AR #HTUH T IR EE A EN=#HE R EH, THyear#F#study_month# BB LERE NS BIFHRES

Ottyear# #month# HXREE(E N &1 www. hxrcon. com 28



#E TUbR A et

@ HpptiE#

#ERE-3T TR bR RS E#

35%
30%
309
’ 26% 26% |
25% I I :
| | |
20% : : |
I I
; AABREIL I | |
LB EESE, 25% SiEistdes : : ! 10%
1 2 /° 10% : : : : N%
o [ I | I ,
5% | | : | |
I I : l I
0% 1 1 ! | I
RS AT SERRE  PRARH PMEE BRERXE PBEREERR
30% PI7WMESE, 20% Seu =] EREE {B/RWE FERH AEME
HEA: #TW# T IR B R EN-#E A E#, THyear#tF#study_month#t B BT LEE N EEIBIRE
Ofttyear# #month# HXRIE(E A& 1A www. hxrcon. com

29



#E TUbR A et

@ HpptiE#

HERRE- [ = O an hE# HERRE -SRI R i #

30%

25%

20%

15%
I 10%

MAERIE  MMEEUR BYLUAE IMREER  RBEEF
BB Bl BERE {marE SEE

m ErTRRE = FHO MR

AR #HTUH T IR EE A EN=#HE R EH, THyear#F#study_month# BB LERE NS BIFHRES

Ottyear# #month# HXREE(E N &1 www. hxrcon. com 30



#E3 D1 KR

i N5

HXN CONSULTING

@ HpptiE#

#ERRR—#1 32 0 E2RiE#

35%

<

- E
RiE#

25%

20%

15%
5%

HRE-H T RNEM
SERRE AP =) U] X9 44

\ AR AT BFE A BN R B, TFvear#E#study_monthit B BITHENS A ZINIBHIRIS

HIRRE- 11 2 R A R iF#

RIS SEREN

FAFESAIED=E

TR EFITHES

MBI mN A

IMRERIIFEEER

TR RISHIE

30%

25%

20%

B
m-

Ottyear#t #month# HXRIEE N Ei8)

www. hxrcon. com 31



- i N5
#-E i ﬁ*l]-\'iﬁ# uxmfc_néu LTllmﬁg

@ HpptIE 3 #
#rri— {5 EE E 2]
20%
25%
20%
15%
10%
EEAELEPEE (ZiEEMR.. ARSI 4TI KOL -
FEEHMEF/NEUNEE (ANZRERLS) B EREIEEE INEEFHRITMERESR

M #TW# T T A AR EN-#E AR E#, THyear#F#study_month# BIBIF IS NGB IRES

Ottyear# #month# HXREE(E N &1 www. hxrcon. com 32



#E TUbR A et

@ #ippt IE 3CH#
HERE -7 SRR IEH
HRRE - RN EH
wxmr-smr I 5%

YN - FROBHEEFRT _ 25%
= REHERR
« SRR /sy I 20%

T RAEFE

(R s TrsEnEE I 15%

IR ATIE RS I 5%

AR #HTUH T IR EE A EN=#HE R EH, THyear#F#study_month# BB LERE NS BIFHRES

Ottyear# #month# HXREE(E N &1 www. hxrcon. com 33



#E3 D1 KR

EEAEE

HXN CONSULTING

@ HpptiE#

HMRE-TASTRIE B EH

F15y: #MSLL57#

#ir- R AR AR ES

45%
35%
o,
10% -
- -
H -
55 455 34> 243 1%

5. HREIII#

HA: HTHTI T IR B R EN#E KR EH, THyear#F#study_month# HiBTIEE N EIFHRE

R -E IR LR

45%
30%
15%
7%
3%
H
55 455 3% 255 1%

5y #BPH#

Ottyear#t #month# HXRIEE N Ei8)

www. hxrcon. com 34



#E3 TRl

i N5

HXN CONSULTING

@ HpptiE#

#irE-HAF S sE AR B na#
15% 15%

12%
10% 10% 10%
I 8%

MEEHESE  AESRER  OMO {Kig Bre=ik BaelRints AFRRDT  BESERE

% LTRSS Al SCHIf#SR

AR #HTUH T IR EE A EN=#HE R EH, THyear#F#study_month# BB LERE NS BIFHRES

5% 5%

10%

ARVREZ) FEERESER Shemes

Ottyear#t #month# HXRIE(E N 518

www. hxrcon. com

35



T4 f= EEAGI
XTFHEEA atete

HXN CONSULTING

2016%F, EEAN (W) FEEEGERQBEMEATENRTMTAM RN, BEEIZZF. . FxRMiEL
OFERVEE, BSLKMHFATER. KiF2017FEhEHEEESGRERSIE, 2019FRK “EIFEHRF
EEEEENA" , BtiEAEECWEREONMHEERR, 2021FRNERSERR /IR EE. RILAFLUER,
EEABRITRS L EAR, BMAOTARIEBRRELEZWRIERS R,

BRALAKR, EENEERINE—#tE R REZEGH, EAREE, XUNE. SSNEASRIITANER
HRERTEENZWFMES, BiHEl&EEEE600RII.

@ 4001812629
@ http://www. hxrcon. com

) JERTEEXE=MILE®89S2E

O#tyear# #month# HXREEE N & 1) www. hxrcon. com 36



St /) == 'f-b{EA)ﬂEiﬁ
}ZE‘[-'-EEF':' Hﬂ L:)I(T\lC%NSUﬁ'ING

R = RR

FREBREBNERHUE, BRRVEABRTEGAER. REEENSOBEFA, EMARMPAINFUEAHEAES] . FE=im
HEREANRKLFE TSI EMRSRIVERARESHEITHEREWITH, AR (PEARLEMEZAEICE) UAREMERERE
MAEFRALRNER o

AR

AREMEZIAITLRE, TUHSRHHEETON, REEENSEOETLENGESERSTMARFR, MREREMR. HETL
K EEHIHEAMEFR OIS, B, BoREMRMEATRE, HREEEANRSKENEE, SHEEANEG LRSI FUNRE
BEER; CAEXBIEAZEIIMIFRRE. EEAFEEFELEIRES, BRENHREZVERME. £EMSAEE, BFR
THRIMENERSE, BUABBIAT—K, HWAELEIHRIE,

HERAMERRE, AMEPAZEELEAR, BTESFRSEENNMER. AREDARRABEMEE, ETHEREHARN. £T
VEAHEARRERYE . B AR E M A ROAE RN ESE R RZIR, 1ZBIR NG 2T EEME ER RAFARBHA IR, (XSS AOREAH
BirietEiiS%, OmBSREFIEEREASSE. ZHTHRGENBEZRINLS, AEEARRTHRHIAsSHEESER, &
BEAEEANIREANBEBEN S, TERBEAEESRE.

O#tyear# #month# HXREEE N & 1) www. hxrcon. com 37






	幻灯片 1
	幻灯片 2: 序言
	幻灯片 3: 目录
	幻灯片 4: 核心发现1：核心消费群体为26-35岁女性，偏好中档价位
	幻灯片 5: 核心发现2：消费以月度为主，偏好中等容量空气炸锅
	幻灯片 6: 核心发现3：线上渠道主导消费决策，社交传播是关键
	幻灯片 7: 品牌方行动清单
	幻灯片 8: 目录
	幻灯片 9: 品类洞察：研究说明
	幻灯片 10: 京东领先 抖音下滑 季度波动显著
	幻灯片 11: 炸锅市场两极分化 中端盈利高端溢价
	幻灯片 12: 炸锅中高端主导 抖音表现突出
	幻灯片 13: 炸锅市场高价位主导 消费降级趋势显现
	幻灯片 14: 低价销量高 中高利润强 结构需优化
	幻灯片 15: 炸锅核心价格带 高端产品盈利强
	幻灯片 16: 目录
	幻灯片 17: 研究说明
	幻灯片 18: #单页标题#
	幻灯片 19: #单页标题#
	幻灯片 20: #单页标题#
	幻灯片 21: #单页标题#
	幻灯片 22: #单页标题#
	幻灯片 23: #单页标题#
	幻灯片 24: #单页标题#
	幻灯片 25: #单页标题#
	幻灯片 26: #单页标题#
	幻灯片 27: #单页标题#
	幻灯片 28: #单页标题#
	幻灯片 29: #单页标题#
	幻灯片 30: #单页标题#
	幻灯片 31: #单页标题#
	幻灯片 32: #单页标题#
	幻灯片 33: #单页标题#
	幻灯片 34: #单页标题#
	幻灯片 35: #单页标题#
	幻灯片 36: 关于华信人
	幻灯片 37: 法律声明
	幻灯片 38

